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Foreclosure Units by QtrForeclosure Units by Qtr
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Top Builders Market ShareTop Builders Market Share
Including Bank SalesIncluding Bank Sales
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Foreclosure Volume by QtrForeclosure Volume by Qtr
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Foreclosures 2008-3/2011
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Price Point Trending Price Point Trending -- New Construction SFDNew Construction SFD
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Price Point Trending Price Point Trending -- New Construction SFDNew Construction SFD
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Price Point Trending Price Point Trending –– New Construction SFDNew Construction SFD
Combined 2010 Combined 2010 -- 20112011
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Price Point Trending Price Point Trending -- New Construction SFDNew Construction SFD
Combined 2010 & 2011Combined 2010 & 2011
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Price Point Trending Price Point Trending -- New Construction THNew Construction TH
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Price Point Trending Price Point Trending -- New Construction THNew Construction TH
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Price Point Trending Price Point Trending -- New Construction CDNew Construction CD
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Price Point Trending Price Point Trending -- New Construction CDNew Construction CD
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Total Median Price Year to Year % ChangeTotal Median Price Year to Year % Change
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Total Units Closed Year to Year % ChangeTotal Units Closed Year to Year % Change
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C A P I T U L A T I O N
Continues!!!!!!!!
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Closings (000’s) Under $50M & $100M
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Percent of Closings Under $50M & $100M
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Lot Ratio Lot Ratio 
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Permit Trend 12/1996Permit Trend 12/1996-- 4/20114/2011
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Permit Trend 1998 Permit Trend 1998 –– 4/20114/2011
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Inventory Inventory –– All ResidentialAll Residential
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Under Contract Trending Under Contract Trending -- AtlAtl
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Interest Rate TrendingInterest Rate Trending
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Unemployment RateUnemployment Rate
1976 1976 –– May 2011May 2011
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